Fédération de l'industrie horlogére suisse FH
Verband der Schweizerischen Uhrenindustrie FH
Federation of the Swiss Watch Industry FH

Swiss watchmaking in January 2023
Continued growth

Swiss watch exports began the year at the same pace as in the last quarter of 2022, increasing by 8.6% in
January, to 1.9 billion francs.
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Reflecting the strong momentum in the Other materials category, in particular, watches priced at less than
200 francs (export price) produced significant growth, both by the number of items (+12.2%) and by value
(+27.6%). The 200-500 francs segment (-14.2% by value) saw a marked decline, despite a very favourable
base effect. Watches priced between 500 and 3,000 francs also lost ground (-4.7%), but to a lesser extent.
Above the 3,000 francs mark, watch exports continued to grow strongly (+12.6%).

Most markets registered a strong increase in January, while others fell back for various reasons. The United
States (+26.3%) posted its 24th consecutive month of double-digit growth. China (-17.3%), which is still in a
transitional phase following the lifting of health restrictions, remained in negative territory, while Hong Kong
(+10.3%) appears to have felt the first tangible effects. Japan (-0.8%) almost equalled the result it achieved
12 months previously. Other markets in Asia grew by 8.3% on average. In Europe (+12.0%), the United
Kingdom (+5.2%) achieved a more moderate increase but with no significant impact on the very positive
trend it has followed since last summer. Other European markets increased by 13.8% on average.

All the figures released by FH refer to exports data and not to sales to end-consumers. Differences between these two types of data may therefore exist. These data must
be regarded as consolidated figures gathering export results from all Swiss watch companies. They obviously cannot reflect the individual results of one particular company
or lﬁroup of compalnies, knowing that business activity may greatly vary from one to the other. The data can be subsequently revised or adjusted. The most recent
publications prevail.





