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Swiss watchmaking in March 2022
An excellent start to the year confirmed in March

Swiss watch exports recorded strong growth in March, despite a very negative base effect (+37.4% in March
2021). Thanks to growth of 11.8%, they passed the 2 billion Swiss franc threshold for the first time so early
in the year, to stand at 2.1 billion.

Swiss watch exports in March 2022 12 months moving average
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Apr 21 May 21 Jun 21 Jul21 Aug 21 Sep 21 Oct 21 Nov 20 Dec 21 Jan 22 Feb 22 Mar 2z

The main groups of materials (steel, precious Wristwatches by materials
metals and bimetallic) set the tone for growth by
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Markets Mil. of CHF Change Share Units 2% +11.4%

USA 337.6 +31.8% 16.1% 1% value \3.4%
- A% 121% +1.9%
China 226.6 -27.6% 10.8% +1.1%
Hong Kong 163.8 -9.3% 7.8% 0% 0%
Japan 153.4 +23.5% 7.3%
-10% -5.8%

United Kingdom 137.5 +54.9% 6.6%
Singapore 131.7 +19.7% 6.3% o -14.4%
Total 6 markets 1,150.6 +7.3% 55.0%
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Watches priced at less than 200 francs (export price) and those between 500 and 3,000 francs performed at
a broadly similar level to March 2021, while the 200-500 francs category contracted sharply. At the same
time, watches priced at over 3,000 francs grew strongly.

The United States (+31.8%) continued to achieve remarkable growth, while China (-27.6%) lost ground
despite remaining at a very high level, following several years of steady, uninterrupted growth. The market
in Hong Kong (-9.3%) remained challenging. Most other markets recorded double-digit growth, including
Japan (+23.5%), the United Kingdom (+54.9%) Singapore (+19.7%), Germany (+43.0%), France (+21.1%) and
the United Arab Emirates (+12.2%). Swiss watch exports to Russia (-95.6%) came to a halt in March, and were
valued at less than 1 million francs. The result was a reduction of 20.6 million francs, for a market that
represented 1% of exports in 2021.

AII the flsures released by FH refer to exports data and not to sales to end-consumers. Differences between these two types of data may therefore exist. These data must

be regarded as consolidated figures gathering export results from all Swiss watch companies. They obviously cannot reflect the individual results of one particular company
or bglroup of compalmes knowing that business activity may greatly vary from one to the other. The data can be subsequently revised or adjusted. The most recent
publications prevai



